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Debate  

Organizational	Culture	vs.	National	Culture		
ISSUE:	Does	national	culture	predict	consumer	behavior	and	organizational	culture?	 

 

Culture provides a guide or the directions for how we think and behave. Cateora et. al. defines the five elements of 
culture as values, rituals, symbols, beliefs, and thought processes. Cultural values that can influence business have 
been found in the work of Geert Hofstede. Hofstede identified four cultural dimensions that can have a profound 
impact on the business environment: individualism/collectivism, power distance, uncertainty avoidance, and 
masculinity/femininity.  

The individualism/collectivism dimension of culture refers to how self-oriented members of a culture are in their 




