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Wyndham	did	not	do	much	to	raise	its	stock	price.	One	year	later,	Cendant	spun	off	its	lodging,	
vacation	exchange,	and	rental	businesses	to	create	Wyndham	Worldwide	and	the	Cendant	name	
was	officially	retired.	

Despite	these	changes,	Wyndham	Worldwide	continued	to	face	challenges.	For	instance,	its	hotel	
brands	had	earned	a	reputation	for	inconsistency.	Each	hotel	seemed	to	differ	from	the	other,	
making	it	difficult	for	Wyndham	to	establish	a	solid	brand	identity.	CEO	Stephen	Holmes	blamed	its	
identity	crisis	on	ineffective	marketing	by	previous	investors.	Holme
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the	top.	In	other	words,	Wyndham	Worldwide	believes	that	ethical	programs	must	start	with	
ethical	leaders	to	be	successfully	implemented	throughout	the	organization.		
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Wyndham	Worldwide’s	vision	is	“to	be	the	world’s	premier	branded-hotel	operating	company.”	To	
make	this	vision	a	reality,	Wyndham	renovated	its	hotels	to	create	a	more	consistent	brand	image	
and	offers	a	number	of	benefits	to	its	loyal	customers	and	employees.	It	also	actively	participates	in	
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holistic	view	of	how	businesses	impact	the	environment	and	create	value	for	themselves	and	
society.	
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energy	savings—contributing	to	the	financial	aspect	of	TBL.	It	therefore	aims	to	reduce	its	negative	
impact	and	support	sustainable	initiatives.	Wyndham	Worldwide	emphasizes	the	following	goals:			

• Educate	and	influence	internal	and	external	stakeholders	
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RECYCLE–REUSE	

Wyndham	uses	several	recycled	products	(including	pens,	key	cards,	coffee	cups,	and	laundry	bags)	
throughout	its	hotels	to	reduce	its	impact	on	the	environment.	One	unique	way	in	which	Wyndham	
has	reused	materials	is	in	its	employee	uniforms.	At	some	Wyndham	Hotel	&	Resorts,	the	uniforms	
of	front-desk	staff	consist	of	recycled	2-liter	plastic	bottles.	By	making	genuine	attempts	to	recycle	
and	reuse	materials,	Wyndham	has	been	able	to	reduce	the	amount	of	construction	waste	that	ends	
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“Finally,	A	Program	That	Rewards	You,”	Wyndham	Rewards,	
https://www.wyndhamrewards.com/trec/consumer/aboutWR.action?variant=	(accessed	June	14,	2011).	
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